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Job Description

	Job title:
	MBA Marketing & Communications Manager – 0.5 (FTE)

	Department/Faculty:
	School of Management

	Grade:
	7

	Location:
	University of Bath – there is a requirement to work on campus, but this can be combined with some remote working, subject to agreement.  This is not a fully remote role.


	Purpose of the job:

	To take the lead on MBA marketing and communications activities; developing and implementing our strategies and tactics to attract a high-quality domestic and international pool of potential students who go on to apply for our Full-time or Executive Part-time MBA programmes.

You’ll be a key member of our highly successful School of Management marketing team, working in collaboration with our content, web, social media and digital advertising experts.  You’ll also work closely with our MBA recruitment and admissions teams who will be relying on you to ensure they have a strong pipeline of MBA candidates for them to select for our programmes.  Both B2C and B2B marketing activities will be needed.
We want you to bring your marketing expertise to our team so that together we can find innovative ways to cut through the noise of a crowded market to make the Bath MBA stand out both nationally and globally.

This job combines strategic planning with hands-on implementation, it’s a challenging role but one that will suit someone who relishes achieving results in a team-based environment. When those results are a new cohort of amazing, inspiring MBA students and you get to meet the ROI of your efforts in-person, it’s a hard-to-beat sense of achievement.  




	Source and nature of management provided 

	Line reporting to the Marketing and External Relations Manager, School of Management



	Staff management responsibility

	There is no line management responsibility.



	Special conditions 

	You will be required to attend promotional events such as MBA Masterclasses and Open Days which may require some evening and weekend work.  



	Duties and Responsibilities: 

	1
	Strategic:
Work with the MBA team and coordinate with other members of the School of Management’s Marketing team to develop marketing strategies for the MBA programmes and implement marketing and communication plans for different audiences / courses:
i. Understand the unique selling points of the programmes and how to communicate them effectively to the target audiences.

ii. Identify new opportunities to market the programmes, differentiating by product (programme), for each targeting the correct audiences B2B and/or B2C.
iii. Analyse reports of activities and adjust the strategies to ensure ROI. 
a. Review marketing data and campaign dashboards so as to inform decisions on improving efficacy.
b. Adjust and amend the marketing and communications plans.
iv. Track the marketing budget on behalf of the Marketing and External Relations Manager. Provide accurate regular reports; adjust according to trends and impacts; develop budgets for the next planning cycle.
v. Provide clarity on the timeline (steps and dates) for developing and releasing marketing materials, what inputs are required by when by whom, with what levels of buy-in, support and signoff. 


	2
	Marketing activities: 
i Work with the MBA team to create marketing materials (with support from other members of the Marketing Team) including case studies, vlogs and blogs from the MBA cohort and alumni to be used in marketing activities 
a. Ensure website content is kept fresh and engaging. Update website and content directly. Work with the Web team to analyse user experience, and site usage making changes in order to maximise the user experience. 
b. Work with our film production agency to create videos to give visitors an authentic and informed view of the student experience, course content, taster lectures etc. Also work with students to develop user-generated content.
c. Manage the plans for, create content for, and send out mailings via the University’s CRM system and other third-party communications platforms (e.g. GMASS).  Ensure all communications are coordinated with other messaging that is going out, this will involve liaison with other members of the School’s Marketing team as well as central University Comms teams.
d. Create & work with others to create content for social media, ensuring an appropriate level of frequency of posts on relevant platforms, planning and coordinating all activity with the School’s social media team. 
e. Create content for quarterly newsletters, taking note of the different audiences, and tailoring the messaging and distribution as appropriate.
f. Work with the MBA team to update text and work with our design team on brochure production, ensure that brochures are accessible, accurate, have maximum impact and are delivered on time.  Suggest innovations working within the School’s branding guidelines.
g. Develop and provide appropriate marketing materials for all events including masterclasses, recruitment fairs, business development visits and open days.
ii Plan, organise and run (in coordination with other colleagues in the School and with external partners)

a. Digital advertising campaigns (these are implemented by our digital advertising agency but require clear briefs to be written, regular update meetings to take place to check on progress of campaigns and careful monitoring of the budget to ensure spending is kept on track) 
b. Events (virtually and face to face)

c. University CRM-based campaigns 

d. Third party platform activities and campaigns 
iii Provide an insight into marketing channels and make recommendations for best use of each, depending on the campaign or event.
a. Proactively seek new opportunities to market the programmes.
b. Ensure all activities are monitored for engagement pre-events, during events and post-events.
c. Deliver to internal stakeholders end of campaign reports in conjunction with relevant partners such as our digital advertising agency.



	3
	Communications; working with colleagues in the MBA team, students, alumni and in coordination with other members of the Marketing Team: 
i Provide data to the rankings team to support ranking assessments
ii Engage with the School’s Alumni team to connect with MBA alumni and help to develop case studies for use in marketing. 
iii Support events such as welcome presentations.
iv Work with the MBA Recruitment Managers to analyse candidate data, provide targeted communication messages and monitor results.

v Provide timely reports to the School’s Executive Board etc. to meet the management information requirements of the School and University, including information for ranking data and accreditations.
vi Hold regular meetings with senior staff members and with Marketing teams to reflect on, adjust and amend the marketing and communications plans. 



	Criteria
	Essential
	Desirable

	
	
	

	Qualifications  

	A first degree or equivalent professional qualifications. 
	(
	

	Experience & Knowledge

	Substantial experience in marketing and communications
	(
	

	Effective knowledge of marketing legislation
	(
	

	Experience of working with a variety of audiences in the UK and internationally
	
	(

	Experience of managing content production for social media platforms and websites
	(
	

	Experience of managing budgets 
	(
	

	Evidence of effective team working
	(
	

	Skills

	Experience of writing strategic plans
	(
	

	Experience in creating effective content for marketing purposes
	(
	

	Excellent organisational and time management skills
	(
	

	Excellent communication and interpersonal skills in order to communicate effectively and sympathetically with staff, students and members of the public. 
	(
	

	Experience and sensitivity of working with people from a wide range of cultures.
	(
	

	Ability to manage a budget, from tracking expenditure to producing reports to senior management
	(
	

	Capacity to work in a collaborative manner with administrative and academic staff 
	(
	

	Proactively able to suggest new ways of working
	(
	

	Ability to analyse and synthesise market data to produce effective market analysis.
	(
	

	Attributes

	Think strategically and creatively but be effective operationally, with attention to detail.
	(
	

	Capacity for independent working as well as the ability to contribute as an active member of the School.
	(
	

	Competent, conscientious and motivated with a methodical approach to work.
	(
	

	Adaptable and flexible, with the ability to learn new skills quickly.
	(
	

	Highly responsive to changing knowledge, markets and circumstances.
	(
	

	Team orientated, works flexibly with others. High level of personal accountability for collective results.
	(
	

	Customer focused, with a friendly and helpful attitude.
	(
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